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A professional recording studio changes a
neighborhood.
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THE PROBLEM

Why This Matters

| A studio doesn't just record music. It changes the block it's on.

When a professional creative facility opens in a neighborhood, something measurable happens.
Foot traffic increases. Adjacent businesses follow. Young people who used to leave to find
something worth doing now have a reason to stay — and a reason to bring others. The cultural
anchors that define cities like Nashville, Atlanta, and Detroit weren't accidents. They were
investments in infrastructure that happened to be made of music. LOUDmusic is building that
infrastructure in communities that have the talent but have never had the institution.

Community Revitalization is urgent because the creative economy is growing, but access
to its income and credentials is still gated by geography, capital, and legacy institutions. A
professionally run studio and creative facility doesn’t just capture sound—it re-routes
opportunity, increasing foot traffic, stabilizing adjacent businesses, and turning talent into
taxable, bankable enterprise. By investing in cultural infrastructure where artists already
live and work, LOUDmusic is engineering systemic change that can be measured in jobs,
ownership, and neighborhood retention.
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VOICES FROM THE COMMUNITY

I’'ve watched kids in Newark take two buses
to record in a “real” room, then come back
to the same block with nothing to show but
a bounced file. When we build a
professional space here, the music stays—
but so do the dollars, the internships, the
credits, and the pride. That’s what changes
a neighborhood: not a moment, an
institution.

Jamal R. Whitaker

a beatmaker and neighborhood arts center director in Newark, NJ

“Cities don’t revitalize on slogans, they revitalize on infrastructure that converts
talent into payroll and ownership. If we don’t build creative facilities now, we’ll keep
exporting our young workers—and importing the costs that follow.”

Elena Martinez



COMMUNITY REVITALIZATION What the Research Shows

EXTENDED CONTEXT

What the
Research Shows

FINDING 1

A functioning creative anchor facility creates 15-40 direct local jobs within the first operating
year, plus supply chain spending with local vendors that can be documented and reported
Source: Urban Land Institute Creative Placemaking Report, 2023. Anchor cultural institutions
generate direct employment plus indirect supply chain spending — food service, equipment,
media production, facilities maintenance — all with local vendors, trackable from the first
operating year.

FINDING 2

Music and arts events generate measurable foot traffic, increased restaurant and retail sales,
and reduced commercial vacancy — all tracked within 6-12 months of activation Source:
Americans for the Arts, Arts & Economic Prosperity 5. For every $1 spent attending an arts
event, $2.48 in additional local spending occurs on dining, lodging, retail, and parking. These
ripple effects are measurable within 6-12 months of activation in comparable case studies.

FINDING 3

Neighborhood creative districts reduce youth unemployment by providing visible, local career
pathways — an outcome trackable within 18 months of program launch Source: Brookings
Metropolitan Policy Program, 2022. Neighborhoods with active creative career institutions show
measurable reductions in youth NEET (Not in Education, Employment, or Training) rates within
12-18 months of program launch — driven by visible local role models and accessible career on-
ramps.
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COMMUNITY REVITALIZATION The Future

WHAT WE'RE BUILDING

The Future

Build 25 Creative Anchors by 2035

LOUDmusic-powered facilities will operate as neighborhood employers, training pipelines, and
revenue hubs. Creative workers will earn steady income through bookings, services, and royalties—
without leaving their ZIP code to access professional-grade infrastructure.

Turn Local Talent Into Ownership

By 2035, more artists and engineers will hold credentials, credit history, and equity in studios and
adjacent ventures. That shift will translate into new small-business formation, higher storefront
occupancy, and intergenerational wealth inside the community.

Reduce Youth Flight, Increase Retention

Studios and arts facilities will become reasons to stay—paid apprenticeships, mentor networks, and
visible career ladders. Neighborhoods will see measurable gains in foot traffic and nighttime safety as
legitimate activity replaces vacancy and drift.
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GET INVOLVED

Partner With

LOUDmMusic

$500 funds one month of professional studio access. $5,000 cov
one full career credential. Whether you're an individual, a foundati

brand, or a city — there's a way in. Every contribution is tracked to
specific outcomes, reported quarterly, and fully tax-deductible. \

Mentorship

Mentorship Your time unlocks something no grant ‘
can buy: proof that the pathway works. When
industry professionals mentor inside LOUDmusic,
participants gain direct access to the knowledge,
networks, and norms that determine who breaks
through in a creative career — without the
gatekeeping. The difference between a credential
and a career is often a single relationship. 250
master instructors needed by 2032. Your field
experience is the curriculum we can't buy.

Learn MORE  fmpact.loudmusic.io

In-Kind Contributions

In-Kind Contributions Equipment and §qft
donations directly remove the barrier that ki
most creators out — professional tools they ca
afford. A donated interface, instrument, or DAW
license goes immediately into a youth progra
a high-need community, where access to
professional-grade gear is the single largest
obstacle to entry. Every donated asset is
appraised, documented, applied to a program
budget, and often qualifies as matching leverage !
for government grant funding. Your equipment

does not sit in a warehouse. It produces sessions ‘
the next week.



